
Logo

Overview
The Wellcome logo is open, transparent and acts as a window into our world.

It is the starting point of our visual identity and the key identifier for all our
communications.

https://brand.wellcome.org/hub/28


Variants
Off-black logo

The off-black Wellcome logo will be used in most instances. It can be used on
light coloured backgrounds.

Off-white logo

The off-white Wellcome logo is for use on dark colour backgrounds.

Use on imagery

Our logos can be used on imagery following a few simple rules:

Choose the appropriate logo; off-black for light/bright imagery, off-white for
darker imagery.
Only use on an area of the image that isn’t too busy.

Ensure there is sufficient contrast.
Make sure the type within the logo is clearly legible.

NB Please ensure that you reproduce our logos from approved digital artwork

only.
Please do not attempt to recreate, recolour or adapt it.



Exclusion zone and sizing

Exclusion zone

The exclusion zone for our logo is determined by the width of two ‘w’s from
our logotype.

This is the clear space around our logo in which no other element can appear.

Minimum size
To ensure legibility, the minimum height of our logo is 80px on screen and

20mm for print. Our Avatar (a symbol only version of our logo) is available to
be used in exceptional circumstances such as for social avatars and favicons.

The minimum height for this is 14px for screen and 4mm for print.

https://brand.wellcome.org/api/attachment/download/eyJibG9ja19yZWZlcmVuY2UiOm51bGwsImlkIjoxODV9:wellcome-trust:dmaxuHU7Ber16km9gjKKUPlsnEvoibdjPloCHsIbiig
https://brand.wellcome.org/api/attachment/download/eyJibG9ja19yZWZlcmVuY2UiOm51bGwsImlkIjoxODZ9:wellcome-trust:qtUSOclsmeV_DRYptlrf8bSkfYJTsy8bAauJ_xQ5-HE
https://brand.wellcome.org/api/attachment/download/eyJibG9ja19yZWZlcmVuY2UiOm51bGwsImlkIjoxODd9:wellcome-trust:G8xet1ph43_uBd37_m57dDd1YjPatim_0lPEsQcRK98
https://brand.wellcome.org/api/attachment/download/eyJibG9ja19yZWZlcmVuY2UiOm51bGwsImlkIjoxODh9:wellcome-trust:nKwSj0I5ArIGhsZlXpZ2R37-yhj2KdsSlE5u_7uT7-I


Recommended sizes are as follows:

Print size Logo width

A6 23mm

A5 30mm

A4 42mm

A3 64mm

A2+ Scale in proportion

Digital size Logo width

Up to 799px 100px

800–1399px 120px

Over 1400px Scale in proportion



Positioning

Our logo positioning is flexible and can be placed in any corner of an
application depending on the layout. This is across both print and digital
applications.

Some positions may be more suited depending on the context in which it is

used (for example, bottom left for social posts and top right for publication
covers). The logo can be centred too (eg for end frames of videos) if it needs
to be the focal point – just make sure you give it plenty of space.

Following these principles helps to make our logo visible while leaving enough
space for other elements on the page.

NB The logo should sit within the page/frame and within the grid margins. This
ensures clarity and consistency. See the grids section for more information. In
certain digital applications where space is tight however, such social
posts and videos, the logo may be placed at the top or bottom edge of the

frame without a margin.

https://brand.wellcome.org/r/qENUYni6v5gi1Q7-3Ji7GnfLzr3vxJygbVd-S3MO7QI


Placing the logo on imagery

If using our logo on an image, always ensure there is sufficient contrast. Use
the Off-white logo on darker backgrounds and the Off-black version on lighter
backgrounds. Avoid placing it on busy areas of the image that could affect
legibility.

Partnerships

When using our logo alongside another, please follow these basic rules:

Use the bigger of the two logo exclusion zones as the space in between
them.

Logos come in varying shapes, please size the logos accordingly to give
equal prominence.

In our example we’ve matched the logo heights, but it may be that matching

the width or making the text from the logos a similar size is the best way of
achieving balance.



This is an example of how multiple partner logos should be positioned

alongside our own.



All of our grant holders are encouraged to acknowledge Wellcome as the
source of their funding in their communications. This not only gives them
credibility but also boosts our profile.

Grant holders: 'Funded by' usage



This can be displayed prominently in a corner, preferably bottom left of any
grant holder publication, or be clearly displayed on grant holder's websites,

linking back to Wellcome.org. 

While these are examples of best practice, it is at the grant holder's discretion
to display this information clearly and in a way that is sympathetic to their
communications style.



The Wellcome logo must never be altered, modified or manipulated.

Only use the logo as defined in these guidelines using the logo files provided.

Never separate the ‘W’ symbol from 

our wordmark Don’t adapt the logo

Don’t add effects to the logo Don’t change the logo colour

Don’t fill the transparent area of 

the logo with a colour
Never sit the logo on busy areas of 
imagery or on backgrounds without

enough contrast

Or use our symbol or word mark on their

own.

Never stretch, squash or alter it in any

way.

This includes gradients, outlines, glows

and shadows.

Only use the logo artwork files as they

are provided.

Only the background colour should

show through. Legibility is key.

Don'ts
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Our visual identity

Applying our principles
visually

Our visual identity

Colour palette

Checklist

Only use approved logo files. You can download them from above.

Use the off-black logo unless being used on darker brand colours, in
which case use the off-white version.

Most of the time our logo goes in a corner, make sure it prominent and
has enough space around it.

To ensure legibility, the minimum height/width of our logo for print is
20mm and 80px on screen.

If you’re unsure about how big to make the logo, we have some guide
sizes.

https://brand.wellcome.org/r/LbAATsai2rvUymNlJnBn8gKuQJvgCyxOjVtsDx-W6jQ
https://brand.wellcome.org/r/LbAATsai2rvUymNlJnBn8gKuQJvgCyxOjVtsDx-W6jQ



